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General Description of Award

The recipient of this award will be a corporate or 
independent distribution organization that has 
demonstrated excellence in the following 
categories: Management and Leadership, 
Customer relations, Supplier relations and Indus-
try/Community contributions.

Judging will take place in late September and the 
Award will be presented at the IFMA/IFDA 
Presidents Conference, taking place November 
11 – 14, 2007 at the Renaissance Esmeralda 
Resort & Spa in Indian Wells, CA. In order to be 
offi cially confi rmed as an IFMA Excellence in 
Distribution Award winner, the winning company 
must agree to have a senior-level representative in 
attendance at Presidents Conference to accept the 
award.

Excellence in Distribution Award 
Nomination Guidelines

� The company nominated can be either a 
 corporate or independent distribution 
 organization.
� The distributor must be nominated by a IFMA   
 manufacturing company.  
� Only nominations on the offi cial nomination 
 form will be accepted.
� Nominations must be received no later than 
 September 7, 2007

General Nomination Instructions

� Please fi ll out the attached nomination form in 
 its entirety.  
� Nominations may not be handwritten
� The jury will base its decision on the 
 nomination form as well as collateral materials 
 (endorsement letters, articles, etc.). 

I am pleased to nominate the following candidate 
for a 2007 IFMA Excellence in Distribution Award.  

Company __________________________________

Business Address ____________________________

City_______________State_______________

Zip_______________ 

Telephone ______________________________

Fax ___________________________________

Email __________________________________

Nominated by:

Name  _____________________________________

Title _______________________________________

Company _________________________________

Business Address ____________________________

City_______________State_______________

Zip ________

Telephone ______________________________

Fax ___________________________________

Email __________________________________

Please return nominations to:

Corinne Zollars
Director, Event Management
IFMA
180 North Stetson Avenue, Ste. 4400
Chicago, IL 60601
312-540-4400  x 410
Corinne@ifmaworld.com

If you have questions, please contact 
Corinne Zollars.



IFMA Excellence in Distribution Award Nominees will be judged 
on the following four categories.

The company nominated may be either a corporate or independent distribution organization. 

Management/Leadership 

Describe what the nominated company has done in the areas of management/leadership that 
distinguishes them as an industry leader. Possible areas of concentration:
� Strong Leadership
� Historic Sales Growth
� Outstanding Management Team
� Integrity/Ethics
� Sophisticated Use of Technology
� Employee Retention
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Customer Relations

Outline how the nominated company has excelled in relations with their customers. Please 
provide examples. Possible areas of concentration:
� Customer Service and Commitment 
� Ongoing Support/Training of Sales Representative
� Customer Partnerships
� Marketing Savvy
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Supplier RElations

How has the nominated company successfully collaborated with their suppliers? Please provide 
examples. Possible areas of concentration:
� Manufacturer Collaboration 
� Support of Manufacturer Practices
� Marketing Program Implementation & Support
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Industry/Community Contributions

What contributions has the nominated company made to its industry and community? Please 
provide examples. Possible areas of concentration:
� Social and Enviornmental Responsibility 
� Participation and Contributions to Industry Associations/Organizations
� Diversity Initiatives

___________________________________________________________________________________
___________________________________________________________________________________
_______________________________________________________________________________________________
_______________________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
____________________________________________________________________________________________
____________________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
__________________________________________________________________________________________
__________________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________________
__________________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________________
__________________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
__________________________________________________________________________________________
_________________________________________________________________________________________
___________________________________________________________________________________
___________________________________________________________________________________
____________________________________________________________________________________________
___________________________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
__________________________________________________________________________________
___________________________________________________________________________________

IFMA Excellence in Distribution Award Nomination Form Continued — Page 4


	f1company: dfdafdsffaffafadfdfdaffdsffaffdfffdfdfdfdfdffdfdffffffffffffff
	f2address: 
	f3city: 
	f4state: 
	f5zip: 
	f6telephone: 
	f7fax: 
	f8email: 
	f9name: 
	f10title: 
	f11company: 
	f12address: 
	f13city: 
	f14state: 
	f15zip: 
	f16telephone: 
	f17fax: 
	f18email: 
	f19textbox: 
	f20textbox2: 
	f21textbox3: 
	f22: 


